
  “The reality is often that big data requires a priesthood of data scientists to implement and more mumbo 
jumbo than you'll find at the New York Witch Festival. 
    But a funny thing happened on our way to big-data heaven. The more we thought about it, the more we 
realized we didn't need to wait to get real, actionable audience and other insights. There really is data 
everywhere that you can tap into right now that will help you understand how customers, suppliers and 
others view you, your company and your products.” 
 
“Oh, and don't expect big data -- even when you do get it all really working -- to be the holy grail, 
either.  According to my friend Mark Anderson, CEO of Strategic News Service and one of the smartest 
analysts and futurists in the business, next year we'll be worrying more about Big Visualization. Or in 
other words, even once you've got all that data warehoused, you still need great systems to help you "see" 
inside and extract real, actionable knowledge.” What Calvin and Hobbes Can Teach Us About Big Data 
You Can Find Treasure Everywhere -- You Just Have to Start Digging By: Jim Louderback  
 



BIG DATA WHAT IT IS AND 
WHY IT IS IMPORTANT TO 

BUSINESS? 



WHO WE ARE 



Acumen Analytics is a WBE certified, information 
management and analytics  consulting firm focused 
on helping our customers leverage their data, 
technology and organizational assets to create 
strategies and deliver solutions that Seize Innovation, 
Accelerate Business and Drive Successful Business 
Outcomes. 
 
Our consultants industry insight, unparalleled experience 
and comprehensive capabilities across many industries and 
business functions, provide information management 
strategy, data management and architecture, business 
intelligence, and advanced analytics that measure 
performance, identify opportunities, and forecast the future 
efficiently and more cost effectively, creating competitive 
advantage. 



WHAT WE DO 





WHO WE DO IT FOR 



Are there areas in your 
organization with 
knowledge gaps? • Confident, fact-based 

decisions 
• Creating Competitive 

Advantage 
• Actionable insights 
• Within the decision window 
• Accelerating time-to-value 
• A single version of truth 
• Successful, measurable  

outcomes, repeatedly 

 

Sales 
 
Patient Management 
 
Human Capital 
 
Supply Chain 
 
Procurement 
 
Customer Sentiment 
 
Forecasting 
 
Cash Management 
 
Marketing 
 
Donor & Campaign Success 
 
Churn Rates 
 



DATA & INFORMATION VS. 
KNOWLEDGE & INSIGHT 





What is Big Data? 















Map Reduce 

http://www.google.com/url?sa=i&source=images&cd=&cad=rja&docid=sEQqb5OPDFAE9M&tbnid=6saKwf--tp0oJM:&ved=0CAgQjRwwAA&url=http://dme.rwth-aachen.de/de/research/projects/mapreduce&ei=fLd6Up9w7-CwBIuegIgL&psig=AFQjCNHCPSUXrYd9woN91oB99ugJ9QeoVg&ust=1383860476071625










 
Where do we keep it? 
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The World of Data Integration 

enterprise  
data warehouse 

text 

the rest of your data 







examples 



MARKETING 









LIFE SCIENCE 











WORKFORCE 













Big Data – Terms and 
Components 
• Seven Definitions: 
• http://timoelliott.com/blog/2013/07/7-

definitions-of-big-data-you-should-know-
about.html 
 

• http://data-informed.com/glossary-of-big-
data-terms/ 
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